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Aim of the Course

Teaching the basics and principles of marketing discipline.

Content of the Course

1. Basic notions and principles,
2. Marketing mix,
3. Marketing strategy.

Learning
Outcomes (LO)

At the end of the course students would learn;

1.The basic notions of marketing,

2.Marketing mix,

3.Developing basic strategies by using marketing mix,
4.Evaluating different disciplines with marketing and
developing multidisciplinary approaches

Course format

Face to face

Recommended Reading /
Resources

e Altunisik R., Torlak O. ve Ozdemir S. 2016. Pazarlama
ilkeleri ve Yénetimi. Beta Yayinlari
[}

Korkmaz S., Eser Z. ve Oztiirk S.A. 2009. Pazarlama

Kavramlar-ilkeler-Kararlar. Siyasal Yayinevi

Practice / Training




Course Curriculum

Week

Topics

Basic Notions

Week-1

Week-2 Consumer

Week-3 Market Segmentation and Positioning
Week-4 Product

Week-5 Product

Week-6 Brand

Week-7 Mid-Term Exam
Week-8 Price

Week-9 Price

Week-10 Promotion

Week-11 Promotion

Week-12 Sales Management
Week-13 Distribution Channels
Week-14 Distribution Channels
Week-15 Final Exam




Percentage (%)

Mid-Term Exam

40

Quizes

Homeworks/Term Papers

Practical training

Labs

Projects/Field Works

Seminars/Workshops

Final Exam

60

Other

Total (%)

100
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